
February 2025

W E L C O M E  T O  O U R

WEBINAR
ONLINE

DRIVING TRAFFIC TO YOUR WEBSITE AND
CREATING ENGAGEMENT



W E B I N A R  P R E S E N T A T I O N

OUR SPEAKERS

JAMES CHUBB GABRIEL MILITÃO LARISSA DEVIGILLI

CEO & Founder Marketing Specialist  Marketing Manager



Mastering the eDirectory Visual Editor: 
Tips for Customizing Your Website

Optimizing Your Directory with eDirectory’s
SEO Tools Mar

19
Mar
05

Webinar Schedule
C O M I N G  S O O N

Register at edirectory.com/webinars



Fits sites for any industry or purpose

Highly customizable

Create Native iPhone, Android apps

SEO Optimized and Source code available

R E C A P
A B O U T  E D I R E C T O R Y :

Visit eDirectory.com to Schedule a Private Demo!
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  SEO Language

A backlink is a link from one website to another.
For example, if a popular blog links to your recipe
site, that’s a backlink. Backlinks help search
engines discover and rank your site.

WHAT IS A BACKLINK?

WHY THIS WORKS FOR SEO?
Trust & Authority: Backlinks from reputable sites
(NYTimes, Forbes) act as endorsements, showing search
engines that your site is reliable and valuable.
Higher Rankings: Search engines prioritize sites with
strong backlinks, helping them appear higher in search
results.
More Traffic: Quality backlinks bring direct visitors from
other sites while also improving search visibility.
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A long-tail keyword is a more specific, longer search phrase that
typically has lower search volume but higher intent. These
keywords usually consist of three or more words and target niche
audiences.

WHAT IS A LONG-TAIL KEYWORD?

WHY THIS WORKS FOR SEO?

Less Competition: Long-tail keywords are more specific,
making them easier to rank for than broad terms.

Higher Conversion Rate: Users searching for specific terms
are more likely to take action, like visiting a store or requesting
a quote.

Local SEO Benefits: Targeting city-specific keywords
improves local search visibility and attracts nearby customers.

Better User Intent Matching: These keywords align with what
users are actively looking for, increasing engagement and
conversions.

  SEO Language

By: SemRush



 Local SEO Strategies

Use location-specific keywords in titles, meta
descriptions, and content.

Build local backlinks by partnering with local
blogs, news sites, and chambers of commerce.

Add structured data (schema markup) for local
businesses (mention eDirectory).

&  C R E A T I N G  O P P O R T U N I T I E S



User-Generated Content (UGC)

Encourage businesses listed in your directory to leave
reviews and upload photos from the business or
service.

Create a "Featured Business of the Month" section and
promote it on social media.

Run contests where users can vote for their favorite
businesses, driving engagement and traffic.
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Create Targeted Content

Publish blog posts targeting long-tail keywords like
"Best Coffee Shops in [City]" or "Solar panel companies
in [City]."

Link building: Reach out to local bloggers and offer to
write guest posts about local business trends. Partner
with local influencers with similar audiences to
promote your directory.

&  C R E A T I N G  O P P O R T U N I T I E S

Luxury wedding photographers in Sedona, AZ

E-commerce SEO specialists in Austin, TX

Handmade jewelry shops in Portland, OR



Run Paid Ads

Use Google Ads with location-specific keywords (e.g.,
"Restaurants in [City]").

Run Facebook and Instagram ads targeting users
within a specific radius of your directory's focus areas.

Retarget users who visited your site but didn’t convert
with display ads.
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Engage on Social Media

Share user-generated content like photos, reviews,
and recommendations.

Create Instagram, Facebook and TikTok videos.

Post local business highlights, tips, and success stories.

Use social media as a top of the funnel to lead users
back to your website.
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Email Marketing

Send weekly or monthly newsletters featuring new
businesses, trending categories, and local events.

Offer exclusive discounts or promotions for businesses
that upgrade their listings.
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Offer Free Resources

Create free downloadable resources like "Local
Business Marketing Checklists"

Promote these resources on your website and social
media to attract leads.

&  C R E A T I N G  O P P O R T U N I T I E S

edirectory.com/directory-resources/sample-media-kit.php



Track Competitors and Adapt

Identify gaps in their offerings and fill them
(better user experience, more categories).

Monitor their social media and ad strategies to
stay ahead.
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QUESTIONS?



Email :

sales@edirectory.com
support@edirectory.com

CONTACT US
If you are interested with our service
you call us below.

Phone :
+1 800 630 4694 
+44 118 370 2340 (UK)

Site :
eDirectory.com



THANK YOU

Have suggestions for future presentations? 
Leave a comment!


